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Social media for vet science PhD 

researchers
Workshop, University of Copenhagen 30 September 2025

#VetSciencePhD25

e 
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Do you have a specific research goal during the next year? Be as 

specific as possible.

Think:

2

• Do you need to involve other people, that you don’t know yet, in this

project?

• Who are your potential followers/readers/stakeholders in this?

• What can you learn from them, how?

• What platforms do they use?

• What problems can you help them solve?
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• Past: Editor of 

University Post  

(Denmark), 

History of Ideas 

/ Media Studies

Aboutme:

3

• Book coming 

out soon: Social 

media for 

research impact

• Present: 

Workshops on 

social media for 

researchers and 

universities
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14:00 

• Why social media for researchers? Why LinkedIn? Why alternatives?

• Your LinkedIn profile

Break: 15:00-15:10

• Posting on LI (Exercise)

• Re-purposing the ‘search’ as a more focussed newsfeed

• Networking pathways (Exercise)

Break: 16:30-16:40

• Why microblogging platform?

• Conferences, meetings and events

17:30 End

Agenda

4



Why use social media 

during research at all?
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Disseminate

Show ongoing
work and 
results

Network

Meet other
scholars, 
professionals

Ideate

Get inspired

by other

researchers

Co-create

Collaborate on 

creating 

knowledge

Maturity and experience pathway -------------------)
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To disseminate
your work

See for example: ‘Does Tweeting Improve Citations? One-Year Results from the 

TSSMN Prospective Randomized Trial’ – Luc JGY, Archer MA, Arora RC, et al. 

[published online ahead of print, 2020 Jun 3]. Ann Thorac Surg. 2020;S0003-

4975(20)30860-2. doi:10.1016/j.athoracsur.2020.04.065



0
1

-1
0

-2
0

2
5

M
ik

e
 Y

o
u

n
g

A
c
a

d
e
m

y

7

To network with 
scholars in my own
field

See for example: B. Uzzi et al, “Atypical 

Combinations and Scientific Impact” Science 342 

(2013): 468-472



0
1

-1
0

-2
0

2
5

M
ik

e
 Y

o
u

n
g

A
c
a

d
e
m

y

8

To improve my research / 
ideate

Get inspired by other researchers’ 
methods

Float new ideas among a select group
of peers

Manage creativity and time

Control information environment

See for example: Carrigan, M. 2020: Social Media for Academics
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To co-create



A mindful approach
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Disseminate

Yes, but 
beware of just 
competing for 
others’ 
attention

Network

Yes, but seek 
real 
connections, 
not just high 
numbers

Ideate

Yes, but allow 

space for your 

own deep 

thought

Co-create

Yes and be 

open to loss of 

control



Ethical obligations

0
1

-1
0

-2
0

2
5

M
ik

e
 Y

o
u

n
g

A
c
a

d
e
m

y

11

Disseminate

Yes, and be 
grateful and 
kind (no 
bragging)

Network

Yes, and forge 
connections 
between 
others

Ideate

Yes, and share 

ideas with 

colleagues 

Learn and 

grow

Co-create

Yes, and 

nurture 

collective 

curiosity

Let new 

things 

happen
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• People who you 

follow because of 

your research 

interest throughout 

the globe

A scientist’s perspective: 

Who is where?

• People who you work with

+

• The ‘impact interface’ – 

media, specialist media, 

professionals, government 

officials, consultants, 

entrepreneurs, think tanks, 

NGOs
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Profile

Post

Comment

s/discussio

n with 

profession

als
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“I supervise several African PhD students registered at 

KU who are based in Africa for their fieldwork but come 

to Denmark for courses and training.

…. I’d really like to capture this not only the cultural 

exchange, but also in terms of the knowledge exchange”

“Social media are a way of meeting other people. Your 

name pops up and you get invitations.”

“This particular post was a particular real story: I like to 

make my posts more ‘human-centric’”

“I’ve never measured the metrics or impact of my posts. 

[But] I tend to use LinkedIn to share research outputs 

and highlight what we’re working on.”

Arshnee’s impact interface:
Regulators, policymakers, different scientists, 

private sector, food producers, drug producers, the 

communities
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Microblogging platforms or 

LinkedIn?

You are in the conversation

before you are introduced
You get introduced, then the 

conversation begins

M
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A party at the lab A research council 

meeting

Good: Inspiration, 

high energy, 

serendipity

Bad: 

Arguments, negativity, 

politics, fragmentation

Good: Meeting exactly the 

people you plan to meet, 

control

Bad: Self-promotion and 

bragging



LinkedIn
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17

LinkedIn:

A social media …. 

on top of a search

engine … on top of 

a huge CV 

database

Talk with people about your

work – the social media 

function

Keep track of people –

‘phone book’ function

Find specific people, in 

narrow fields – ‘search’ 

function
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Your LinkedIn profile: Any 
volunteers?
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A LinkedIn profile

• Like a CV … but different 

• It can be, and should be, 
oriented towards the future. 
What is it that you are 
striving for?  Be upfront 
about your ambitions, and 
don’t just list past 
achievements

• Searchable for keywords, and 
oriented towards getting the 
right people to contact you

• Your headline doesn’t have 
to be a ‘job title’!
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Break
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A LinkedIn ‘article’, ‘post’, 
‘comment’
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‘Articles’ – For longer posts. 

Alternative to your own blog

‘Posts’ – Easy way to post links, 

update your network on projects

‘Comments’ – To join the 

conversation. To tag others
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5

Ideas for posts!

Recent 
Accomplishment: 

Share a contribution 
you made to a project.

Learning from a 
Mistake: Discuss an 

error you made that led 
to unexpected results

Challenging a Norm: 
Offer insights on a 

widely accepted 
research practice and 

propose an alternative.

Unique Approach: 
Highlight a unique 

problem-solving 
method that sets you 

apart

Appreciation Post: 
Acknowledge mentors, 

or colleagueswho 
influenced you, 

mentioning the skills 
you learned from them.

Impact Testimonial: 
Share feedback from 

someone who benefited 
from your work.

Top Three 
Tools/Resources: List 

essential tools that 
enhance your 

efficiency.

Career Advice: Offer 
tips for aspiring 

researchers in your 
field, such as learning 

paths, or industry 
networking strategies.

Industry expert 
interview: Share 

insights from a 
conversation with a 
known researcher in 

your field, focusing on 
future trends.

Impactful 
book/article: Reflect 
on a book about your 
rresearch field that 

influenced your work.

Event reflection: 
Discuss your 

experience at a recent 
research conference

Behind-The-Scenes: 
Give a glimpse into 

your current project, 
detailing the 

challenges faced, and 
how you are tackling 

them.

Industry news 
perspective: Analyze 
a recent breakthrough 

in your field, and 
discuss its potential 

implications.

Tutorial/Guide: 
Create a step-by-step 
guide to overcoming a 
common challenge in 

your field.

Inspiring 
story/Anecdote: 

Share a personal story 
about a breakthrough 
or ‘eureka’ moment in 

your research 
experience.

Infographic/Data 
visualization: Present 

an infographic 
explaining a complex 
research concept or 
visualizing industry 

trends.

Live Q&A Session: 
Host a session 

addressing common 
queries about new 
developments, or 

career advice.

Common mistake 
experience: Share 

your experience with a 
common pitfall, and 
how you rectified it.

Collaborative 
content: Partner with 
another researcher to 

create content

Debunking myths: 
Address common 

misconceptions about 
your research.
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But it does not have to 
be so difficult…
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Saying hello to your 
colleagues!
The Jonas Sørensen method
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• No 

bragging

• Involves 

others

• Does your 

network 

a favour

• Sustaina

ble
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The rules:
• Write a LinkedIn post about 

something you are currently working 

on, without posting (you can post it as 

‘homework’!)

• Include the hashtag 

#VetSciencePhD25 in your post

• Tag someone you know here

• Add photo, or link to the post if you 

like! 

1

Exercise: Your post
Post about what you are working on right now

2

• What is the problem?

• Why is it important?

• What have I have done so far?

(Or what am I hoping to 

achieve?)

• How can you help?



The following 
example is fictional, 
but loosely based on 
the profile of:
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LinkedIn post 
exercise: 
It can be about your whole research project, 
or what you are working on right now
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Answer in one sentence. 

1st sentence: 

‘I am investigating how planarians (flatworms) regenerate 

their body parts, by finding the specific genes and signaling 

pathways that play a role in this process.’

What is the question that your 

research is trying to solve?

1st sentence:



Why is it important and who
is it relevant for?

Answer in one sentence

‘It could have implications for regenerative medicine, and is relevant 
for biologists and medical researchers [link]’
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2nd sentence:



What have I have done 
so far?
Or: What is the most interesting/difficult thing about my research right now?

Answer in one sentence.

So far, we have identified putative enhancer regions in the Wnt1 locus containing 
FoxG binding sites, and proposed a three-step model for the establishment of 
appropriate identity in a planarian wound.

[Graphic]:
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3rd sentence:



How can you (my followers) help?

Can others help me? Who? 

‘If planarian regeneration interests you, I would like you as a part 
of my network!’

Alternatively: Thank, and tag, collaborators

Or: I need you to help me by…

Example:

“I am grateful to everyone who was involved in this project. @xxx 
who started working on the ATAC-seq and ChIP-seq data, Sergio 
and @xxx for the wonderful analysis @xx who is following the 
beautiful story about the posterior organizer. XXX and @xxx, who 
admire and always supported me during my PhD. See you soon 
planarians!!”

0
1

-1
0

-2
0

2
5

M
ik

e
 Y

o
u

n
g

A
c
a

d
e
m

y

32

4th sentence:
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Your custom ‘LinkedIn post 
assistant’ on ChatGPT (paid 
version)
This will save you time and cognitive energy. And 

improve the quality of your social media posts

“I will make a draft 

post, or post to a link, 

you will formulate a 

LinkedIn post- Your 

writing style is like 

the files I have 

uploaded to you.”

Upload previous 

posts, blog posts etc. 

here. This is the 

ONLY material the 

assistant works on.



Custom LinkedIn 
assistant / 2
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1

2

3

Give precise instructions, including: 

‘Work only off my uploaded files’ here

Remember to upload pdfs

4



Organizing 
your 
information 
environment 
on LinkedIn
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Learn to use the search
field as your ‘newsfeed’
Bookmark (in your browser) 
search strings for combinations
of subject keywords

36
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Remember: If you stumble upon 
a good search string, bookmark
it or save the URL!
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Use bell for people who you REALLY want to see the posts from. 



But this ‘a’ list search is 
better: 
Only see the posts of key 
people
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‘Follow’ rather than ‘connect’ 
with people you don’t know
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Uses ‘connect’ strategically, after you have interacted 

with people in real life or via another platform

Unless the connection request 

was immediately after another 

interaction, always send a 

personalised message when 

you request a connection. 

Connecting strategies: The conservative



… or just send connection
requests to anyone who
interacts with your posts
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No personalised note, but immediately

Advantages: 

• Immediate dialogue at first 

interaction

• Less cognitive energy

Effect:

High connection/following 

numbers

Connecting strategies: The in-your-face!

“I actively try to connect to people 

who are interested in wood. Also if 

they like my posts and I am not 

connected with them, then I actively 

send a connection request”

Emil Thybring
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A ‘branch-out’ 
networking routine



‘Branch-over’ a more 
targeted networking 
routine:
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A targeted routine for 
experienced LinkedIn 
users: 1
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Let us pretend I am 

interested in ‘Arctic 

permafrost’, and want to 

be better known among 

journalists in Europe, so 

that I am contacted as a 

source for media articles 

and programmes.

Adjust your profile so 

that it aligns with 

where you want to go!

Arctic permafrost and climate 

change



A targeted routine for 
experienced LinkedIn 
users: 2
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I want to be linked to 

journalists that are 

interested in Arctic 

permafrost and climate 

change



A targeted routine for 
experienced LinkedIn 
users: 3
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A search for journalists 

gives the following



A targeted routine for 
experienced LinkedIn 
users: 4 
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Let’s narrow it down to 

your 2nd and 3rd + order 

connections:



A targeted routine for 
experienced LinkedIn 
users: 5
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Location: Lets try Italy 

first.



A targeted routine for 
experienced LinkedIn 
users: 6
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Click ‘All filters’ menu, then write [Insert 

influential ‘Arctic permafrost’ researcher name] 

in ‘followers of’



A targeted routine for 
experienced LinkedIn 
users: 7
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Result:



A targeted routine for 
experienced LinkedIn 
users: 8
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Write a template and then copy in personal message asking 

for a new connection (you are allowed one message if you are 

not connected)!



Exercise: Networking 
pathway
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Step 1. Define your end state.

Write down a specific goal you want to reach in the next 6–12 

months. Example: “Work with xxx lab in Germany”

Step 2. Identify who can help you.

List the roles, keywords, or locations of the people most 

relevant to your goal. Not just decision-makers, but also 

‘intermediaries’. Search for people who are active on 

LinkedIn.

Step 3. Build your A-list.

Identify 5 names. Set up a saved search so you only see 

updates from these people. 

Step 4. Commit to weekly activity.

Choose a fixed time (e.g. Fridays 9:00–9:15) to a) check this 

list, b) comment thoughtfully on posts, and c) send connection 

requests when it feels natural. 



Break
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Events and 
conferences
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Before a conference – a 
preparation routine
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Pinned
post

• Write in pinned/featured post that 
you are attending the conference

Find list of 
attendees

• Try to find lists of speakers and 
attendants.

Connect on 
LinkedIn

• Send connection 
request with 
personalized note 
saying that you are 
going to conference 
too, and it would be 
interesting to meet

Who you want to 

get to know?

Check out their 

papers 

beforehand. 
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At the conference – a routine to 

meet interesting people

• ‘Like’ or comment those that post using a conference hashtag # or 

closed Whatsapp group

• Write direct message to those that you discuss with, and suggest 

meeting in the break 

• Not at the conference? Enter 

into dialogue with 

participants anyway! 

Tips from Marcel Bogers, Professor of Open 

Innovation

“I am not a multi-tasker. So I take a picture at the 

early part of the presentation: ‘I am at this 

conference, this is what I am seeing, it is starting 

now’” 

“At the end of the day I post: ’This is what I have 

learned’ and then list what I have learned” 
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After the conference –

a routine
A Linkedin connection is your ‘business card’:

• Request a LinkedIn connection to the people 

who have inspired you

• Especially after a conference, add a message 

to your connection request



Saving 
time and 
avoiding 
distracti
ons
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Collabor
ation

deep
thinking

deep
thinking

deep
thinking

deep
thinking

Researchers need deep work – but also to be networked…

• isolated deep 

thinking, off time

• collaboration of close 

colleagues - ‘the 

shared whiteboard’

• serendipitous 

encounters

Collabor
ation

deep
thinking

deep
thinking

deep
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To be productive you 
need all of the 
following:



A 30 min-a-day routine
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Every day before or after your ‘deep work’

Set up of 
routines

and 
automation 
(‘Monthly’)

Monitor and 
surveil your

own
research 

field

(‘Daily’)

Retweet, 
share, tag 

others posts

(‘Weekly’)

Prepare
complicated
individual

posts.

(‘Monthly’)

Respond, 
comment

others’ posts 
and 

comments. 

(‘Daily’)



1. Be mindful:  Social media is good for science. Don’t 

compete!

2. Be ethical: You ARE obligated, be generous

3. Bio/profiles: The purpose is to meet the right  people,  not 

many people

4. Bookmarked LinkedIn search strings and ‘a’  list:  Use 

them to focus your attention, avoid newsfeeds,  and meet 

specific  groups of  new people!

5. Amplify: Prepare for events virtually, optimize your

(physical) meeting pathways

6. Schedule: Set off  a specific  time to work on social media,  

and schedule posts and tweets

Take home messages
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What are you going to do 
differently now?
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Happy connecting!
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deep
thinker
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Send me a connection request! 

Follow and connect with your colleagues

#VetSciencePhD25
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